HAIIIOHAJIBHA EKOHOMIKA Inmenexm XXI Ne 5 ‘2014

YK 338.439.5
Shenderivskal.,
senior teacher of Depatment of Publishing Orgation,
Polygraphy and Bookselling,
National Techical University of Ukraine
«Kyiv Polytechnic Institute», Kyiv

RESEARCH OF DEVELOPMENT OF PRINTING COMPANIES

The role of printing enterprises in promoting cultal and educational development of the
population is determined. The estimation of publisg and printing complex by the number of
subjects sector is done. It is established that thenber of printing companies increases every
year. This caused by the investment attractivenelssegment operatonal printing. The trends in
sales production printing companies, as well as tftas affecting the change is researched.
Established that sales of printing products willost down in the future.The export potential
printing companies is reviewed. The analysis reeeghthat in 2009 the volume of prainting
products exports more than imports, thus increasiofefficiency of export potential.

The perspective directions of development of grigtindustry companies are grounded, in
particular, improving investment policies, improygoduct quality.

Keywords: printing, publishing company, development, profifactor, export potential,
investment, quality of product.

JOCJIIIKEHHS PO3BUTKY HOJITPAGTYHUX TIAITPUEMCTB
IlennepiBebka JLII.
Busznauena ponv nonicpaghiunux nionpuemcme y CRpUAHHI KYJ1bMYPHOMY, OCBIMHbOMY
POo36umKy HaceneHHA. /laHa oOuiHKaQ pO36UMKY GUOAGHUYO-NONIZDAPIUHO20 KOMNIEKCY 3a
KibKicmio nionpuemcme. Bu3naueni meHOeHUii OunHamiku o06cazy peanizayii npooyKuii
noaizpagiunux nionpuemcme, a maxoxc Qakmopu wio enausaromv Ha 3miHu. OuineHo
eKCnOPMHUIL ROMEHUIan noaizpaghiunux nionpuemcme. Q02pyHmoseani nepcneKmMuHi HaANPAMU
PO36UMKY RIONPUEMCME NONIZPAIUHOT 2ay3i.
Knrwwuosi cnoea. noniepaghiune, suoasHuue nionpuemcmeo, po3eumox, npubymox, gpaxmop,
eKCnOpmMHUL NOMeHyia, iHeecmy8aHusl, AKicmos NPoOYKyil.

NCCJETOBAHME PA3ZBUTHS ITOJIUT PAOHYECKUX ITPEITPUATHM
IlennepoBckas JLII.
Onpeoeniena poib noauzpaguueckux NPeOnpUAMUIL 8 CROCOOCHEOBAHUU KYIbHIYPHOMY,
obpazosamenvHoMy pazeumuro  HacenenuAa. Jlana oueHKa pazeumua  U30AMETbCKO-
noauzpagpuueckozo Komnjiekca no Koauwecmey npeonpuamuii. OnpeoeneHvl meHOeHUUU
OUHAMUKU 00bemMa peanu3auuu NnpooyKUUU RNOJAUZPAPUUECKUX NPEOnpUAMUIL, a4 MmaKdice
gakmopel, enuaowue Ha  usmeHeHuAa. JlaHa oueHKA  IKCHOPMHO20 HOMEHYUA1d
noauzpaguueckux npeonpuamuii. OOOCHOGAHBI NEPCHEKMUGHbIE HANPAGIEHUA PA3GUMUA
npenpuamuil noauzpaguueckoil ompaciu.
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Knwouegvie cnosa: nonucpaguuecxoe, usoameivckoe npeonpusamue, pazeumue, npuodbliv,
paxkmop, excnopmmuwiii NOMeHYUA, UHBECIUPOBAHUE, KAYeCEO NPOOYKYUU.

Problem statement. With the economic downturn in the country, the dembetween supply
and demand of printing services in connection wite development of alternative sources of
disseminating information updates the survival affdctive development of printing companies.
So its necessary to research the development opaoies to get an objective information for
management.

Analysis of recent research and publications. The development of printing companies are
exploring by Ukrainian and foreign scientists, lsas Gutkevych S. [7; 9], lyashenko V., Nazaruk
M., Y.Pushak [1], Durniak B., Shtangret A., Melnik®. [5]., Kotlyarevskiy Y. [6], Shvaika L. [8]
etc. But its necessary to research in complex theeldpment of printing companies, based on
trends, the factors that caused them for groundiags of increasing the efficiency of enterprises.

The purpose of the article is to research the development of printing comggmim modern
conditions.

The main results of the research. The necessity of publishing and printing companies
caused by their role in cultural, educational, liet#ual security. In addition, printing companies
meet the need for printed products ofall sectarspdrticular, the development of food industry,
advertising industry, market of children's booksagazine production contribute to economic
growth in printing sector. Changing the format bé tprinted publishing products in electronic
contributes to the further development of the mlbhg industry, but in a different format, adapted
to the needs of consumers, allowing deduce abeutriplementation of a client-oriented approach.
Most European countries, Japan and the Unite@$Sttead of Ukraine in terms of providing the
population of printing companies, for example, apdn at 1 million population accounts for 358
publishing houses in Ukraine - 61 [5].

To assess the scale of business publishing,ijgiecbmplex in Ukraine should analyze the
dynamics of the number of enterprises. Thus, tted tmmber of companies publishing and printing
complex, according to the State Register of publishmanufacturers and distributors of publishing
products as of 01.01.2012., was 5164 as of 010QB.2 5225, on 01.01.2014 - 5528, which is an
average for the year increased by 3.4%. That &setls a trend of increasing number of companies
publishing and printing industry.

Also we analyzed the scale of printing companmeterms of production and income (Table.

1).
Table 1. Indicators of sales, profit (loss) printing companiesin 2006-2013 year s
Indicator 2006 2007 2008 2009 2010 2011 2012 2013
1 2 3 4 5 6 7 8 9
The volume of sales| ¢ 5951 74144 01700 93748 99357 106251 7300| 107898
min. UAH
Chain growth rate, % - 45,4 23,8 2,1 6,0 6,9 1,1 0,5

Net profit, mIn.UAH | 237,77 | 285,77 221,48 288,47 301,17 304,63 311,21 8,029

Chain growth rate,% - 20,19 -22,50 30,25 4,40 1,15 2,14 -4,22
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Transfer of table 1
1 2 3 4 5 6 7 8 9

Net loss, min.UAH 90,28 110,43 880,971 428,84 272,19 403,14 395[36 ,3608

Chain growth rate,% - 22,32 | 697,74 -51,32 -36,53 48,11 -1,98 3,29
Net (profit-loss), 147,49 | 17534 -65949 -140,37 2898  -98,50  -84[/1511029
min.UAH

The share of

unprofitable 3370 | 3350| 3930 3820 3550 56,9 5590 57,80

enterprises, %
Source: Calculated by the author according to [B; 4

As a result of analysis, sales volume of printioghpany for 2007-2013 increased every year,
the largest increase occurred in 2007 — 45,4% 2008 — 23,8%, the lowest in 2013 — 0,5%. Also
found positive trend for net profit, excluding 2088d 2013, the reduction of which by roughly
22,5% and 4,22%. About the deteriorating econoriticagon printing company shows a trend
increase in the share of unprofitable enterprisesttfe period 2011-2013. It reached over 55%.
Thus, the observed value, namely business losseease, while an increase in sales, due to
inflation and inefficient pricing enterprises. Geslezed evaluation of variation of these parameters
is presented in Table. 2. Their calculation madéhleyfollowing formulas:

o — =V —¥) 1)

L]
n

whered — the standard deviation of the index;
yi — value index and the peried

¥ — the average rate;
n — number of periods.

-100, 2)

ne V. — coefficient of variation.

Table 2. Variations of sales, profit (loss) of printing companiesin 2006-2013 year s

Standard Coefficient of
Indicator Average rate deviation of the I
. variation, %
index
The volume of sales, min.UAH 9145,0 1853,3 20,27
Net profit, min.UAH 281,1 30,9 11,01
Net loss, min.UAH 373,7 229,9 61,52
The share of unprofitable enterprises, % 43,9 10,3 23,40

Source: Calculated by the author according to [B; 4
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An analysis determined, the most variable is tie o0& net loss printing companies (61,52%),
and least - net income (11,01%). For analyticalstmet formalization we constructed the trend
equation for net income, because among other itategTable. 2), it is less variation, therefore,
more reliable forecast. To construct the trend Bgnaised package MS Excel (Fig. 1).
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Fig. 1. Trend of net profitof printing companiesfor 2006-2013 years

Source: author constructed according to [3; 4]

Therefore, the dynamics of net profit of printiogmpanies trend described by a logarithmic
function: a = 33,66In (x)+ 236,4. According to ttemdencies, net profit growth will slow in the
future.

An important indicator of the printing companiesvel®pment is dynamics of exports and

imports of printed productss. Exports and imp@tshown in Fig. 2
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Fig. 2. Export, import of printing products, thousand dollars

Source: author constructed according to [3; 4]
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A positive trend, indicating the more intensive digé export potential of printing companies
is ahead of exports over imports, since 2009. mmortant factor of growth of export potential is a
growth of quality of printing products.
A volume of investment is meaning for the develepinof enterprises. Dynamics of
investments in enterprises of printing industrpriesented in Table 3.
Table 3. Dynamics of investmentsin printing enterprisesin 2006-2013 year s

Period Total investment, min.| The growth rate of| Return on investment,%
UAH investment,% (ROI)

2006 658,7 - 36,1

2007 621,3 94,3 46,0

2008 674,1 108,5 32,9

2009 485,3 72,0 59,4

2010 431,2 88,9 69,8

2011 516,4 119,8 59,0

2012 529,5 102,5 58,8

2013 504,9 95,4 59,0

Source: Calculated by the author according to [B; 4

Thus, in the analyzed period the volume of investimeeturn on investment of printing
enterprises is not characterized by a stable trent¢he crisis year of 2009 the growth rate of
investment was minimal. We calculated the correfatoefficient between return on investment
(ROI) and volume of sales (0,53), between the melwof sales and the volume of investment in
printing enterprises (-0,68), and between returnnvestment (ROI) and net profit (-0,83). The
resulting ratio suggests a direct relationship leetwthe efficiency of investments and the volume
of sales of printed products. As a result, theartamt direction of development of printing
enterprises is to improve investment activity.

For the development of printing companies its intgir to analyze the environmental factors.
In the table. 4 we set the tightness and direabiboonnection between the volume of sales, net
profit of printing companies and environmental éast

Table 4. Correlation between the volume of sales, net profit of printing companies and
environmental factors (for 2006-2013 year s)

The correlation coefficient
Factor Sales volume of printing Net profit of printing
companies and factor companies and factor

Grpss domestic product (at current 0.9210 0.6500
prices), min. UAH

Gross domestic product per capita, UAH 0,9190 0,6508
Household income, min. UAH 0,9152 0,6808
Average salary in Ukraine, UAH 0,9034 0,6696
Volume of industrial production, min. 0.9010 0.6580

UAH

Population, thous. people -0,9556 -0,7273

Source: Calculated by the author according to [B; 4
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Thus, the correlation between the volume of safgwiating enterprises and environmental
factors are significantly dense, and between gordit of printing companies and environmental
factors set an average distress communication. &ere the effect of size of population is the
reverse, this means that, despite the populatiaringe sales volume of printing companies
increases.

In general, for the period 2006-2013 years, therage dynamics such as growth in the
number of names of books per capita - on 7,93%pieso- at 4,05% was satisfactory, except
proactive growth names, comparing with circulatidemonstrates the diversity of producers range
of publications in order to stimulate sales. It Wdobe noted that despite the changes in the
structure of production of books inappropriatehadeg position occupied by educational and
methodical editions - 34% of the names in circolath3% in 2013. According to the analysis also
found that the average number of copies of booksggita in Ukraine in the period 2006-2013 -
less than 2 - insufficient for the full developmeiisociety.

For periodicals showed a trend decline in productiGirculation of magazines in 2006
amounted to 137,5 million copies, the biggest 2010 — 338,0 million copies, in 2012- 172,0
million copies. Output volume of newspapers dedingice with 4,2341 billion copies in 2006 to
2,0615 billion. copies in 2012. Thus, reducing teapacity market intensifies competition in,
respectively, affect the development of printingeeprises.

Conclusion. Printing companies are mainly developing of extensvay. On the worsening
economic situation in general printing industry weanore than 50% of unprofitable enterprises
proactively losses, compared with a profit of In3es. Prospects of printing companies will depend
on resolving a number of issues, such as , thel lefvdemand, quality of products, investment
activity,
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